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BID INFO

Board of Directors:

Denis Weintraub, President
Sylvia Weintraub, Secretary
Julian Chicha, Treasurer
Pierson Blaetz, Board Member
Warren Blum, Board Member
Isack Fadlon, Board Member
Daniel Farasat, Board Member
David Hay, Board Member

Staff:

Executive Director: Donald Duckworth
Marketing Director: Kim Sudhalter
Cleaning: Streetscape Services

Safety: Critical Solutions (CSPSG)

Meetings:

BID Board Meetings: 2nd Friday of
the month, 10am. Crime Prevention:
1st Wednesday of the month, 7pm.
Check BID website for Zoom links.

Resources:
LAPD: De'Antraye Dantzler,
(213) 793-0708, 40675@lapd.online

BID Security Ambassador:
Please call (213) 423-8108 or email
MelroseBIDAmbassador@gmail.com

Graffiti Removal/Sidewalk Cleaning:
Contact Don Duckworth,
duckworth.donald@gmail.com

Website & Social Media:
www.melroseartsdistrict.com
FB: melroseartsdistrict

IG: melroseartsdistrict

TW: melroseartsdist

MELROSE BID & LAUSD IN PARTNERSHIP

Business Improvement Districts (BIDs) are geographic areas in which
property owners collaborate to improve the economic and physical
environment of their neighborhood. While BIDs are primarily focused on
enhancing the commercial viability of their district, they also benefit
schools in several ways, including:

e Infrastructure maintenance & improvements: BIDs maintain and
improve the physical infrastructure around schools, making it
easier, safer and more attractive for students and teachers. Main-
tenance provided on the public rights of way or school frontage
includes trash and debris collection, street sweeping, sidewalk
pressure washing, graffiti removal, and bulky item collection.
Improvements can include installing lighting, street furniture, and
public art, as well as sidewalk repairs

e Improved safety: BIDs invest in public safety programs, including
private security patrols, security cameras, and lighting improve-
ments. These measures help make the neighborhood safer for
students walking to and from school.

¢ Partnerships: BIDs form partnerships with local schools to assist
them in achieveing their goals. These partnerships have taken
many forms, such as mentoring programs, special classes, job
shadowing, and more.

e Community engagement: BIDs serve as a platform for communi-
ty engagement, bringing together residents, business owners,
and local leaders to identify and address issues facing the neigh-
borhood. This collaboration can lead to improved outcomes for
schools and other community institutions.

BIDs play an important role in supporting local schools and helping to
create a vibrant and thriving community. And such is the case with the
Melrose Arts District and the two LAUSD schools—Fairfax High School
and Melrose Elementary—within its boundaries. Since its formation, the
BID has worked hand-in-hand with LAUSD to improve the quality of life
for parents, students, teachers and employees alike in the Melrose area.
Following are some of the highlights: (continued back)

One of the BID's main mandates is to keep the
streets clean, providing trash pickup services
the city can't provide. The Clean Team picks
up approximately 13,237 pounds per month,
ensuring students won't have to wade through
piles of trash when they leave school.
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MBID/LAUSD PARTNERSHIP (cont.)

The BID Board has also partnered
with Melrose Action neighborhood
group to provide several license plate
reader cameras in the area, helping
to deter crime and catch perpetrators
more quickly. This helps to keep the
BID area safer at all times of day,
including during school hours.

The BID also provides a Security
Ambassador program which
ensures private security is available
during school hours. Anybody
needing an escort, or assistance on
Melrose coming and going from
the schools, can call upon a BID
ambassador simply by calling

Pierson Blaetz, one of the founders
of the Melrose Trading Post, serves
on the BID Board, ensuring open
and consistent communication
between the street and the schools.
He provides us with information
about the schools’ needs, which
allows us to effectively respond.

The BID worked with Greenway Arts Alliance
to create a pole banner campaign promot-
ing Fairfax High. We set up and directed the
photo shoot with students and donated the
space out of our pole banner inventory for
the installation from Fairfax Ave to N. Spaul-
ing Ave. We continue to pay for the permits
to keep the banners up long-term.

FAIRFAR
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As part of a $4 million Streetscape
Improvement grant the BID secured
through the MTA, we have, in the last
six months, successfully widened the
sidewalks in front of Fairfax High, creat-
ing a safer environment by providing
more room for students waiting on
pickup and public transportation. We =~ ™8
are also in the process of planting trees =
in front of both schools which will offer
shade and beautification. Thirty-three
new light fixtures will also provide

In 2015, we brought
one of Melrose Ave's
coolest designers,
Cosmo Lombino,
together with Fairfax
High's Fashion Design
class to style and
decorate his store
window at Cosmo’s
Glamsquad (7367
Melrose Ave.). Students
learned about merchan-

additional lighting around eleven bus _ dising, design and
stops throughout the BID. marketing.
The Melrose Arts District partnered And finally, at the request of Melrose Elementary School,

with Greenway Arts Alliance to
celebrate the Melrose Trading Post's
25th Anniversary with a 10-week
initiative that brought local street
artists into Fairfax High's AP Art class
to work with the students to develop
special art projects. At the end of the
10 weeks, students showed their a utility box with him, learn- R

pieces at an anniversary event at the §  ing about creative expres-
Market on October 23, 2022. ~ sion & painting techniques.

in 2015, the BID arranged for artist Annie Preece to paint
a large-scale mural on the Melrose-facing wall.

We also hosted a contest g
with well-known urban artist | % l
Justin Bua where winning ]
elementary school students b
got the opportunity to paint S
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