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BID INFO

Board of Directors:

Daniel Farasat, President
Sylvia Weintraub, Secretary
Julian Chicha, Treasurer
Pierson Blaetz, Board Member
Warren Blum, Board Member
Isack Fadlon, Board Member
David Hay, Board Member

Staff:

Executive Director: Donald Duckworth
Marketing Director: Kim Sudhalter
Cleaning: Streetscape Services

Safety: Critical Solutions (CSPSG)

Meetings:

BID Board Meetings: 2nd Friday of
the month, 10am. Crime Prevention:
1st Wednesday of the month, 7pm.
Check BID website for Zoom links.

Resources:
LAPD: Taoufik Nkila, (213) 793-0708,
41123@lapd.online

BID Security Ambassador:
Please call (213) 423-8108 or email

MelroseBIDAmbassador@gmail.com

Graffiti Removal/Sidewalk Cleaning:
Contact Don Duckworth,
duckworth.donald@gmail.com

Website & Social Media:
www.melroseartsdistrict.com
FB: melroseartsdistrict

IG: melroseartsdistrict

TW: melroseartsdist
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REIMAGINING FAIRFAX AS COMMUNITY ART ZONE

A new vision is emerging around Fairfax High School—one that brings
together arts education, community engagement, and neighborhood
revitalization in a coordinated, long-term strategy. At its core is a
proposed Fairfax High School-centered Community Arts Zone, designed
to align public and private investment in support of students while
strengthening the surrounding arts and business community.

The effort brings together the Melrose Arts District, Fairfax High School,
LAUSD, the City of Los Angeles, Greenway Arts Alliance, local businesses,
and residents around a shared goal: positioning the campus and its
immediate environment as a dynamic center for arts learning,
performance, and public participation.

A major driver of this vision is LAUSD's planned $166 million Fairfax High
School Major Modernization Project, scheduled for completion by late
2029. The modernization includes a new art gallery building and
upgrades to existing facilities, creating an opportunity to establish a
cohesive arts center anchored by the Greenway Court Theatre. The
proposed gallery, anticipated to operate under the Greenway Arts
Alliance umbrella, would support student exhibitions, community
programming, and broader public engagement while reinforcing the
school’s long-standing commitment to the arts

Improvements are not limited to the campus itself. Along Fairfax Avenue,
early efforts are underway to form a new Business Improvement District.
The proposed Fairfax BID would focus on pedestrian safety,
beautification, maintenance, and economic vitality, complementing the
successful Melrose Arts District BID nearby. Together, these initiatives aim
to create a more walkable, arts-oriented corridor that supports both local
businesses and cultural activity.

Greenway Arts Alliance plays a central role in advancing the Community
Arts Zone concept. A fixture in the Fairfax/Melrose arts community for
more than 28 years, the organization recently secured a $110,000 grant
from the Perenchio Foundation to enhance the pedestrian entrance to the
Greenway Arts Theatre. With careful coordination, these improvements
can also serve the future art gallery improving visibility, accessibility, and
safety while strengthening the area’s identity as an arts destination. (cont.)
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REIMAGINING FAIRFAX (cont)

Looking ahead, the strategic plan outlines the need
for sustainable funding and governance. Proposed
next steps include launching an endowment cam-
paign to support long-term operations and revisit-
ing lease and joint-use agreements to better reflect
shared investment between LAUSD and nonprofits.

Together, these efforts represent more than a
facilities upgrade. They reflect a collaborative
approach to education, culture, and community
development—one that leverages existing
strengths to create lasting benefits for students and
the Fairfax neighborhood.

ALCOHOL PERMITS 101: WHAT PROPERTY OWNERS NEED TO KNOW

For property owners seeking restaurant tenants,
understanding the City's two primary pathways for
alcohol service can help avoid delays and
mismatched expectations. The most common
options are the Restaurant Beverage Program
(RBP) and the Conditional Use Permit - Beverage
(CUB), each suited to different scenarios.

The Restaurant Beverage Program (RBP) offers an
administrative, streamlined option for sit-down
dining restaurants operating between 7 a.m. and 11
p.m. It comes with standard conditions, requires no
public hearings or community outreach, and is
relatively low cost with a shorter processing time-
line. One key consideration: the restaurant must
already have a Certificate of Occupancy in place
before RBP approval can be issued, making timing
critical when securing a tenant.

The Conditional Use Permit — Beverage (CUB) is the
better option for properties undergoing tenant
fmprovements ora change of use, or for restaurants
planning extended hours or live entertainment.
Unlike the RBP, a CUB can be applied for—and
approved—uwithout a specific tenant in place and
before building permits or a Certificate of Occupan-
cy are issued, offering greater flexibility during
lease-up.

For details on costs, timelines, and which option
makes the most sense for your property, contact the
BID's expediting team member, lvan Taylor at
ivan@zenithplatform.com or (818) 468-6421. Ivan
is also available to advise on zoning questions,
changes of use, permit verification, and other
strategies to help fill vacancies efficiently

MELROSE MURAL PROGRAM EXPANDS

The Melrose Business Improvement Association’s
roll-down door mural program continues to gain
momentum—and new store owners are encouraged
to take part. Best of all, participation in the program
is free for storefronts within the BID.

Launched in 2024 and curated by renowned street
artist WRDSMTH, the initiative transforms metal
roll-down doors into commissioned works of art,
replacing blank surfaces with murals that discourage
tagging and add visual interest after hours. The
program has quickly become one of the BID’s most
effective tools for both graffiti deterrence and
placemaking.

The murals—created by a mix of emerging and
established artists—have helped reinforce Melrose
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Avenue's identity as a creative corridor while adding
curb appeal and generating organic foot traffic.
They've also become popular photo backdrops,
extending visibility for businesses beyond operating
hours. Each mural is thoughtfully coordinated and
designed to complement the character of the street.

For new businesses opening on Melrose, the
program offers an easy, no-cost way to protect
storefronts while contributing to one of the corridor’s
most visible and successful arts initiatives.

Business owners interested in participating can
contact Kim Sudhalter at kim@urbanlegendpr.com
for details and scheduling.
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